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Abstract: This study aims to analyze the effect of member participation on cooperative performance and the effect of cooperative innovation on 
performance. The population in this study were 355 cooperatives, and we sampled 71. The mechanical analysis used multiple regression analysis, 
F test, and t-test. The analytical results show that member participation and the ability to innovate simultaneously influence the cooperative’s per-
formance. There are two criteria for participation, namely contribution participation, and incentive participation 
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Introduction 

The Women’s Cooperative development program, established in 2009, 
is supporting economic development in East Java. The cooperative 
has been a pillar of the Indonesian economy since its establishment 
in 1992. The Women’s Cooperative’s mission is to empower women 
and develop small and medium enterprises in each district’s village 
or town. According to Law No. 25 Article 3 of 1992, the cooperative’s 
effect on national economic development is visible through members’ 
and the community’s welfare.

The women’s cooperative’s success depends on each member’s role 
and participation. Davis (2010) states that participation is based on a 
person’s moral and emotional contribution to achieving group goals 
and sharing responsibility. Participation is both an obligation and a 
right of members who influence the development of women’s coope-
ratives. Obligations as members of women’s cooperatives fundamen-
tal to the Law no. 25, 1992, in article 20, members of the cooperative 
are obliged to comply with the Statutes and Bylaws and the decisions 
were made during the meeting members.

Cooperative members have the right to participate in the meeting 
to pick and select members either as administrators or supervisors 
or obtain the same service with other members. The participation 
of cooperative members greatly determines the cooperative’s deve-
lopment to compete with other businesses because the more active 
members will increase member participation. The ups and downs of 
cooperative members will determine the cooperative’s success.

Ropke (2003) states that member participation is required to address 
the poor performance of cooperatives, to prevent abuse, and make 
cooperative management more accountable. Partomo (2007) states 
that cooperative management aims to improve the level of benefits 
and interests of the members by providing fringe benefits based on sa-
vings. The participation of members of the cooperative and providing 
extra service facilities are better.

These descriptions indicate that participation must be considered 
when establishing the women’s cooperative development program. 
Participating members can mobilize the resources to achieve the 
goal. Hendar and Kusnadi (2005) stated that the cooperative mem-
bers’ participation in terms of their interests could be divided into 
direct and indirect participation. They can be implemented together 
depending on the situation and conditions and the applicable rules. 
Direct participation can use the cooperative (buy or sell to coopera-
tives) to give advice or information in meetings, contributing capital, 
elect, and others. Indirect participation occurs when the number of 
members is too many. The members are spread throughout the vast 
cooperative work, or cooperative integrated, requiring representati-
ves to convey members’ aspirations. 

The second type of participation comes from members’ dual roles 
as owners and customers. As an owner, (a) the member contributes 
to the formation and growth of cooperatives in the form of financial 
contributions (handover savings, compulsory savings, voluntary sa-
vings, or funds personally invested in the cooperative), and (b) takes 
part in goal setting, decision making, and overseeing the process of 
cooperative enterprise. This activity is known as contributory partici-
pation. As customers/users, members take advantage of the coopera-
tive enterprise’s various potential services to support these interests. 
Such participation is called participation incentives.

Contributory participation and participation support the perfor-
mance incentives are part of cooperatives. According to Sinambela 
(2012), organizational performance is defined as the effectiveness of 
the organization to meet the needs of each group through the efforts 
that have been established to improve organizational sustainability. 
Sitio (2001) explains that cooperative performance variables can be 
measured through cooperatives’ development and growth as an ins-
titution. Wheelen and Hunger (2015) state that “performance is the 
result of the activity.” Thus, performance assessment can be measured 
through the outcome depends on organizational units and objectives.
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The organization’s performance is influenced by many factors, one of 
which is the ability to innovate. To be able to show satisfactory orga-
nizational performance or not, strategic organizational changes are 
needed. Innovation can involve creating new products (either in the 
sense of goods or services), new structures, new relationships, and even 
new cultures (Siagian, 2007). Schiemann (2011) describes innovation 
as developing and implementing new ideas, the creativity that leads 
to better services and products, and adaptability to changing environ-
ments or competitive landscapes. Own Innovation ability should be 
built to create an organization that is dynamic, innovative, and high 
performance, and can produce competitive products in local and global 
markets. Ryiadi and Yasa (2016); Rediyono and Ujianto (2013) proved 
that the ability to innovate determines the organization’s performan-
ce. The innovation dimension intersects strongly with organizational 
performance. Organizational performance is based on budget/financial 
(input) and indirect and intangible non-financial aspects as a tangible 
manifestation of overall performance accountability. The assessment is 
not only on the input group. It also analyzes input outputs, outcomes, 
benefits, positive and negative impacts, finance, and policies.

This study aimed to analyze the influence of member participation 
and Innovation ability simultaneously on cooperatives’ performance, 
analyze the impact of the participation of members of the coopera-
tive performance, and analyze the effect on cooperative Innovation 
performance. 

Literature Review 

Abdullah (2014) defines performance as implementing an 
organization’s work plan by the management and employees (HR) to 
achieve organizational goals. Nimran (2011) defines performance re-
sults of operations as someone who achieved goals and acts in certain 
situations. Performance or achievements of the work is the work that 
is achieved by a person in performing their duties and work following 
the responsibilities and authority given. Therefore, performance re-
sults from individual efforts, which are achieved by following the 
work plan, of those with the authority and responsibility to affect the 
organization’s performance.

The community’s active involvement or participation can also mean 
the involvement of the goal-setting process as expected. According 
to Ropke (2003), member participation reduces the poor performan-
ce of cooperatives, prevents irregularities, and makes the board, or 
management more accountable. Employee participation in organiza-
tional activities increases employee awareness of their assigned du-
ties and responsibilities. With participation, employees know exactly 
what to do about achieving company goals. Partomo (2007) explains 
that the cooperative managed to increase the members’ benefit or in-
terests by using a special method to optimize members’ needs and 
remuneration based on their participation and better provide addi-
tional services.

Broad innovation capability is a concept that includes ideas and im-
plementation of an idea to a new product, with attributes that include 
product quality, product features, and product design (Cahyo & Har-
janti). According to Lawson and Samson (2001), continuous innova-
tion can transform knowledge and ideas on new products, processes, 
and systems to benefit (benefit) of the company and its stakeholders. 
Innovation can involve creating new products (either in the sense of 
goods or services), new structures, new relationships, and even new 
cultures (Siagian, 2007). Schiemann (2011) describes innovation as 
developing and implementing new ideas, the creativity that leads to 
better services and products, and adaptability to changing environ-
ments or competitive landscapes. Own Innovation ability should be 
built to create an organization that is dynamic, innovative, and high 
performance, and can produce competitive products in local and glo-
bal markets. Ryiadi and Yasa (2016); Rediyono and Ujianto (2013) 
proved that the ability to innovate on the organization’s performan-
ce. The innovation dimension intersects strongly with organizatio-
nal performance. Organizational performance is based on budget/
financial (input) and indirect and intangible non-financial aspects as 
a tangible manifestation of overall performance accountability. The 
assessment is not only on the input group. It also analyzed inputs, 
outputs, outcomes, benefits, positive and negative impacts, finances, 
and policies. 

Figure 1: Framework Research
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H1: Member participation and Innovation ability simultaneously on 
the performance of cooperatives, 

H2: Participation affects the performance of the cooperative members.

H3: Innovation ability affect the performance of the cooperative.

Methodology

Research design
This research uses quantitative methods. In this study, the influence 
of the participation of search members and the ability to innovate was 
obtained using the survey method, which uses a questionnaire as the 
primary instrument. Questionnaires were used in the study because 
of the data contained in the questionnaire. This survey’s data collec-
tion techniques, where research is carried out in natural or artificial, 
and investigators do not treatment in data collection. Measurement 
of variables in this study using a Likert scale. Data analysis techniques 
used in the study using multiple linear regression analysis, with SPSS 
version 20 and the following equation:

Y =  a + b1x1 + b2X2 + e

Information:
Y = Cooperative performance
a = Constants
b1,b2 = Regression Coefficients
X1 = Member participation
X2 = Innovation ability

Population and sample
This study’s population is the Women’s Cooperative Program in the 
District Governor of East Java, Gresik, comprised of 355 cooperatives 
attending the Annual Member Meeting. The number of samples in 

the study was 20% x 355 = 71 cooperative sampling technique using 
simple random sampling: is said to be simple or simple because sam-
pling is done members of the population randomly, regardless of the 
strata contained in this population.

Results

Classical assumption test
To obtain unbiased estimator value efficiently from a multiple regres-
sion equation by the Ordinary Least Squares method (Ordinary Least 
Squares), the data analysis should meet the classical assumptions as 
follows:

Multicollinearity. A regression model free of multicollinearities if 
VIF (Variance Inflation Factors) of each independent variable less 
than 5 and tolerance values ​​close to 1. The VIF results are presented 
in the following table:

Table 1: Test results multicollinearity

Model 
Collinearity Statistics

Tolerance VIF

Members participations 0.993 1,007

Innovation ability 0.993 1,007
Source: Primary Data Processed, 2018

Based on the calculation shows that the variable Participation VIF 
member and Innovation ability have VIF <5. Thus it can be concluded 
that there is no regression model multicollinearity problem. 

Heteroskidastity. Heteroskidastity means the residual variation that 
is not the same for all observations or residual variation, which in-
creases in the number of observations increases. Figure 1 presents the 
results of testing the heteroskedastic symptoms using the scatterplot.

Figure 2: Test Heteroskidastity
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Based on Figure 2, dots spread randomly, do not form a particular 
pattern, and spread both above and below the number 0 on the Y-axis. 
These means do not occur heteroscedasticity in regression models. 

Normality. The assumption of the normal distribution of data is im-
portant in researching with regression. This test aims to test whether 
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the regression model, independent, and dependent variables are nor-
mally distributed or not. Data normality can be detected by looking 
at the spread of the data (points on a diagonal axis of the graph). If the 
data spread around the diagonal line and follow the direction of the 
diagonal line, then there is a normal distribution. 

Figure 3: Data Normality

Figure 3 shows that the data (point) spread around and approa-
ched the diagonal line. It shows that the research data that includes  

variables member participation and Innovation ability normal distri-
bution.

Regression analysis

Table 2 presents the data analysis results using SPSS 20 for Windows.

Table 2: Summary of results of multiple linear regression analysis

Variables Regression Coefficients t Sig. Information

Participation member (X1) 0.167 6.106 0,000 Significant

Innovation ability (X2) 0.151 3,563 0,001 Significant

Constants 3.179

R 0.665

R square 0.442

Adjusted R square 0,425

F count 26.921

Sig. F 0,000

N 71

F table 3.14

t table 2,000

Dependent variable Cooperative performance (Y)
Source: Primary Data Processed, 2018
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From the results of multiple regression calculations above, we can 
know the value of the determination coefficient (R square) of 0.442. 
The coefficient of determination shall have the meanings that the par-
ticipation of members (X1) and the ability to innovate (X2) to con-
tribute to the cooperative performance of 44.2%, while the remaining 
55.8% were caused by other variables not included in the study. Mean-
while, the results of testing this hypothesis can be seen as follows:

H1 Testing. To test the first hypothesis, which states that members’ 
participation and the ability to innovate simultaneously affect coope-
ratives’ performance, using the F test. From the calculation results of 
multiple regression analysis with SPSS acquired Fhitung 26.921, while 
the F table at α= 5%, DF1 = 2, and DF2 = 68 3,14; this means that F 
count > F table (26.921 > 3.14), while the probability is smaller than 
α = 0.05 (0.000 < 0.05), then Ho is rejected and Ha accepted which 
means that the independent variables: Participation of members and 
the ability to innovate simultaneously significant effect on the perfor-
mance of cooperatives. Thus the first hypothesis is statistically proven.

H2 Testing. To test the second hypothesis, which states participation 
affects the cooperative members’ performance, using the t-test. The t-
test was used to determine whether each independent variable parti-
cipation of members and the ability to innovate partially significantly 
affected cooperatives’ performance by comparing t with t table. T-test 
results obtained by value t = 6.106 while the value table = 2.000 so 
that t > t table or significance value 0,000 < 0,05 so Ho refused or Ha 
accepted, and proven member participation variable (X1) a signifi-
cant effect on the performance of cooperatives (Y). Thus the second 
hypothesis is statistically acceptable.

H3 Testing. To test the second hypothesis, which states the ability to 
innovate on the performance of cooperatives, using the t-test. T-test 
results obtained by value t = 3.563 while the value table = 2.000 so that 
t > t table or significance value 0,000 < 0,05 so Ho refused or Ha accep-
ted, and proven Innovation ability variables (X2) significantly affects 
the performance of the cooperative (Y). Therefore, based on the results 
of the t-test, the participation of members, and the ability to innovate, is 
a partially significant effect on the performance of cooperatives can be 
proven. Thus, the third hypothesis is statistically acceptable.

Discussion

The result of research that Member Participation variables signifi-
cantly affect the performance of women cooperatives in Gresik. Em-
ployee participation in the company is something that can support 
the successful running of the company. Communication within the 
company will be more effective with employee participation. Com-
panies need to take a participatory approach that can strengthen the 
company’s vision, mission, and strategy. All company members must 
know the vision and mission and agree on the strategy to be imple-
mented. This will increase their motivation and job satisfaction. The 
best way to ensure that the vision and mission are well conveyed is 
to involve as many employees as possible in the formulation process. 
The participation of employees in organizational activities will increa-
se employee awareness of the duties and responsibilities assigned to 

them. With participation, employees know exactly what to do about 
achieving company goals to boost company performance. This expe-
riment supports previous research by Yuwono (2001) that the parti-
cipation of members of the involvement of members in the process of 
achieving their stated objectives expected and opinions Hendar and 
Kusnadi (2005) the participation of members of cooperatives in view 
in terms of importance is divided into two kinds of participation, na-
mely: participation contributory, is the role of members as the ow-
ners (investors) cooperatives and participation incentives, is the role 
of members as a customer or user of the cooperative, such as acqui-
ring goods and services prices, quality is more favorable than those 
obtained from other parties who are not cooperative. Both of these 
participations arise from multiple roles members as both owners and 
customers. This study’s results are consistent with Setiaji (2009), who 
states that influential members of cooperative success participate.

Innovation ability significantly influences the cooperative’s per-
formance, meaning that the higher the level of Innovation ability 
can improve the cooperative’s performance. Innovation can invol-
ve creating new products (either in the sense of goods or services), 
new structures, new relationships, and even new cultures (Siagian, 
2007). Schiemann (2011) describes innovation as developing and 
implementing new ideas, the creativity that leads to better services 
and products, and adaptability to changing environments or compe-
titive landscapes. Innovation ability is a lever in terms of managing 
existing and regular production activity with innovation effectively. A 
more powerful Innovation ability in women-owned cooperatives will 
streamline innovation performance and positively correlate with coo-
perative performance. Still, the resource power and dynamic ability 
have difficulty seeing and identifying since many resources, indivi-
dually or collectively, affect the performance. These increasing resou-
rces are complementary. Innovation is a vital tool in improving the 
cooperative’s performance. Han et al. (1998) stated that innovation is 
an intermediary factor between market orientation and performance 
in the USA banking industry because market orientation positively 
affects growth and profitability/ROA through administrative inno-
vation and technical innovation. Deshpandé et al. (1993) found that 
innovation is a key determinant of business performance. Product 
innovation will increase revenue and profit (Ellitan & Anatan, 2009), 
make the company superior (Stalk, 1988), and increase ROI (Luchs, 
1990). Process innovation will improve organizational performance 
and employee performance (Sadikoglu & Zehir, 2010; Choi, Jang, & 
Hyun, 2009), increase market share and profitability (Kettinger & 
Grover, 1995). Technological innovation plays an important role in 
achieving long-term profit (Stacey & Ashton, 1990).

Participation of members and the ability to innovate simultaneously 
affect the cooperative’s performance, which means an increase in 
members’ participation supported the innovation’s upgrading can 
improve the cooperative’s performance. The active participation of 
members in its various aspects is considered very important in terms 
of the cooperative’s life. Therefore, training programs on cooperati-
ves is one beacon of hope to achieve an improved quality of human 
resources to increase the cooperative members’ active role. Lack of 
training leads to the inability to innovate. Member education should 
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be able to increase knowledge and awareness about the benefits of 
cooperating. The benefit basis motivates each member to participa-
te in the cooperative, such as; increase the volume of transactions, 
strengthen capital, supervise, take part in making decisions during 
Member Meetings, and take part in taking risks if a problem occurs. 
For member participation to be sustainable, the cooperative manager 
must always develop creativity and innovation from both the organi-
zational and cooperative business aspects. Cooperatives are obliged 
to provide services by members’ interests and needs (Lembaga Pendi-
dikan Perkoperasian, 2020).

Conclusion

Member participation is the participation of members who can encou-
rage improving cooperative performance. There are two criteria for 
participation, namely contribution participation, and incentive partici-
pation. In addition to participation, the cooperative’s innovation capa-
bilities will make innovation performance effective and have a positive 
relationship with cooperative performance. The training program on 
cooperatives is a beacon of hope for achieving an increase in the quality 
of human resources to increase the active role of cooperative members. 
Innovation is the ability to offer leverage in terms of managing existing 
and regular production activities with innovation effectively.
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